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NOTICE

This document is confidential and proprietary to Berritt, Inc. Belmont, California

94002. Itis being made available to Clients and Customers of Berritt, Inc.
intended solely for their personal use.

Unless indicated otherwise, Berritt, Inc. copyrights all original Berritt material on
these pages. All rights reserved. No text or image on these pages may be used other
than for personal use. Reproduction, modification, storage in a retrieval system or
retransmission in any form or by any means, electronic, mechanical, or otherwise,
for reasons other than personal use, is strictly prohibited without prior written
permission.

None of the authors, their agents, publishers and employees, including Berritt, Inc.
and its employees, warrant any specific or general benefits, monetary or otherwise,
from the materials contained here. Customer acknowledges that no comments,
observations, recommendations or other contents are responsible for Customer's
business success or failure, acts or omissions, or for the appropriateness of
Customers' business decisions heretofore or hereafter.

Any services, products and/or services provided and referenced by and within the
following materials are provided without warranty of any kind, including but not
limited to, implied warranties or merchantability and fitness for a particular purpose,
all of which are hereby specifically disclaimed. Visit “Terms of Use” on Berritt, Inc.
website Choice Awareness “http://www.choiceawareness.com” for more details
about Disclaimer of Warranties and Limitation of Liability”.

PHOTOGRAPHIC IMAGES: This document may contain various photographs
most of which are deemed royalty free: some may be labeled HTI and are from
Hemera Photo copyright © Hemera Technologies Inc. and its licensors, 1997-2010.
Other royalty free and stock photos included may be licensed from Fotolia and
Photos.com and their licensors 2010, All Rights Reserved. Some photos are taken,
owned, and licensed by Berritt, Inc and maybe labeled “CAMP” or Choice
Awareness Management Publishing.

TRADEMARKS. Hemera and Photo-Objects are trademarks of Hemera
Technologies, Inc.

Choice Awareness Management™, Choice Awareness Management Publishing,
Choice Awareness Management Studios, and Choice Awareness Management
Logo™ are proprietary marks of Berritt, Inc. and displayed in website
www.choiceawareness.com. Choice Awareness Management referenced as CAM or
Choice Awareness includes CAM LOGO and Brand Name, CAM Self-Assessments,
CAM Behaviors, CAM Choice Ladder, CAM Enlightenment, CAM Mentoring,
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CAM Strategies, CAM Methodology, CAM Framework Foundation, CAM OPA
Model, CAM Awareness Scale, Flashlight Book Reviews & Commentary is
excerpted into An American Guide to Success, CAM Cooking Experience, CAM
Fitness & Health, CAM Living, CAM Movies, CAM Music, CAM Seasons —
Strategies for Aging, CAM Style, CAM Thinking, The Infinite Value Series, The
Infinite Value Newsletter, CAM Lifetime Journey Learning, CAM Lifetime Journey
Learning Model, and/or other Berritt products referenced herein Berritt, Inc.’s
trademarks may not be used in connection with any product or service that is not
provided by Berritt, Inc., in any manner that is likely to cause confusion among
customers, or in any manner that disparages or discredits Berritt, Inc..

All other trademarks referenced herein are the trademarks of their respective owners,
and constitute neither an endorsement nor a recommendation of those Vendors. In
addition, such use of trademarks or links to the web sites of Vendors is not intended
to imply, directly or indirectly, that those Vendors endorse or have any particular
affiliation with Berritt, Inc.
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1. COURSE BACKGROUND

This document is a Student Guide — Workshop Overview for courses 1600-14-10
(Face-to-Face workshop) and 1600-14-20 (Web-Based workshop) about the subject
“Your Beliefs: How They Affect Your Life”.

The education about this subject is simple, compelling, and essential because you:

1. Will see how beliefs operate in yourself and others

2. Hear supporting evidence about beliefs

3. Connect with this evidence and relate it to yourself

4. Engage yourself in your own belief system as never before

The overall goal of our education is for you to connect to your Beliefs:

oD

Context and content for your own beliefs and how they can effect you
Uncover hidden parts of your beliefs and understand their impact

Gain awareness about what it takes to implement changing a belief

Create and begin to shape one new belief, so that you can start using your

new model immediately with a favorable outcome: practicing will allow you to

see its effectiveness.

The workshop session takes place Pacific Standard Time. The course covers 9
fundamental topics:

Item# Topic Minutes Topic Objective
1 Introduction of Course 7 You don’t need experts
2 Strike a Starting Point 3 Materials & Starting Exercise
3 What Are Our Beliefs 20 | Evidence & Choice Pyramid
4 Sample Your Beliefs 15 | ACB & Inspect some beliefs
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> \(/:V::r’:gg/l’;ght it Take to 15 What it takes to change

6 Create Your Belief 20 | Designing one belief

7 Questions 5 Quick Q & A

8 Closing 3 Suggestions

9 Final Comments 2 Some daily disciplines
(Note)

If you want to get a quick start on the course, download the Free Student Guide —
Workshop Deeper Look. If this really interests you, look closely at the section “How

to Get Started”.

(Ideas & Questions)
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